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May | take this opportunity to wish you all
season’s greetings from the Cadillac,
Corvette & HUMMER Europe management
team. This has been a memorable year and
2008 promises to be even better. The product
ranges on offer from all three brands have
been continuously updated and there is much
more to come in 2008. Not only are we
bringing products to market that will continue
to challenge the established European
manufacturers but we will also be introducing
new technologies that will help address the
environmental concerns of our customers.

Triple honours for new CTS

The new Cadillac CTS has got off to a great
start with three major awards in recognition of
its many outstanding features from  Motor
Trend, Car&Driver and Ward’s AutoWorld.

Last month the editors at Motor Trend announced
that they had chosen the Cadillac CTS as the 2008
Motor Trend Car of the Year. This is the fourth
time that Cadillac has won the Motor Trend Car of
the Year title having been the inaugural winner in
1949 and again in 1952 and 1992. A few weeks
later the CTS was chosen by Car&Driver as one of
its Ten Best Awards for 2008 and the new CTS 3.6
litre V6 engine has been recognised by Ward'’s
AutoWorld as one of North America’s Ten Best
Engines.

HUMMER in hospital

Making a child’s stay in hospital a bit more fun is
the objective of the ‘HUMMER in hospital’ initiative.
In the United States electrically-driven toy
HUMMERs were presented to children’s hospitals
and in some instances were used to take children
to operating theatres in an effort to reduce any
anxiety the children might have felt about their
scheduled surgery. Following on from its success
in the United States it is now being introduced in
the Netherlands and will likely become a pan-
European activity during 2008. Commenting on the
‘HUMMER in hospital’ activity, Gerard Jansen
said, “we want to try to make a child’s stay in
hospital a bit more fun and HUMMER is a fun
brand and the electrically-driven toy HUMMER
reflects that”.
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News Update

Museum a ‘top ten’ attraction

The National Corvette Museum in Bowling Green
Kentucky has just been listed as one of the top
ten automobile museums in the world by
Edmunds.com. Ever since 1981, every Corvette
has been produced on the assembly line at the
Bowling Green manufacturing facility and most
visitors combine a guided factory tour with a visit
to the museum. As well as showcasing Corvettes
from all decades the museum also features
displays of engines and powertrains as well as a
motorsport area where visitors have the chance to
be a member of a pit crew and change tyres and
refuel a car.

Environmental performance

At the recent 2007 Speciality Equipment Market
Association (SEMA) Show in Las Vegas which
features customized and high-performance cars,
trucks and SUVs, GM showcased several products
that demonstrated that performance does not need
to be compromised when using alternative fuels
such as E85 ethanol. GM’s underlying message of
‘green goes with mean’ was illustrated by the star
exhibit of an E85 capable Corvette Z06 owned by
Jay Leno. The ‘Tonight Show’ host’'s new supercar
is fuelled solely by E85.

Star birthday present

Cadillac has been a favourite car of stars and
celebrities all over the world for many decades
and today’s pop stars are no exception. Tom
Kaulitz, guitarist with top German pop group Tokio
Hotel, is the latest to get behind the wheel of an
Escalade and hopes to discover the heavenly
qualities of a Cadillac just like the UK group Hot
Chocolate whose 1976 hit record was entitled
‘Heaven is in the back seat of my Cadillac’. Tom
and his twin brother Bill, leader and singer of Tokio
Hotel, celebrated their 18" birthday at the
beginning if September and the Escalade is a
belated birthday present.
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Euro Hockey League

Cadillac is supporting the prestigious new Euro
Hockey League, the European competition which
replaces the European Cups | and Il. The new
competition features the top 24 clubs from 12
European countries who will compete for the title in
five match rounds. Cadillac will provide luxury
transport for VIPs and officials before, during and
after the championship matches. This sponsorship
agreement enables Cadillac to showcase its new
models in a dynamic and exciting environment.

The opening rounds which featured all 24 clubs were
held in late October and early November in Den
Haag in The Netherlands and in Antwerp, Belgium.
The top 16 clubs now progress to the second and
third knockout stages of the competition to be held
over the Easter weekend (March 21 to 24) at the
prestigious Spanish Club Egura, near Barcelona.

The finals will be in The Netherlands on May 10 & 11
with the winning club collecting a trophy and prize
money of 20,000. The competing clubs are from
Austria, Belgium, England, France, Germany,
Ireland, Netherlands, Poland, Russia, Scotland,
Spain and Switzerland. More information on the Euro
Hockey League is at www. eurohockeyleague.eu.

Corvette Performance Academy

The Corvette Performance Academy was created to
enable owners, and potential owners, of Corvettes to
experience the exhilarating performance and
handling of this iconic American sports car in the
safe and controlled environment of a race track with
qualified instructors. In 2007 more than 700 people
took part on race tracks in Belgium, France,
Germany, Luxembourg and Sweden. More
information about the academy is available at
www.corvette-performance-academy.com.

HUMMER H3 wins Baja 1000

Team HUMMER demonstrated the outstanding off-
road capability of the standard production HUMMER
H3 by becoming the first ‘stock’ class vehicles to
finish the recent 2007 SCORE International Baja
1000. The 2007 Baja 1000, which ran from
November 13 to 15, marked the 40™ anniversary of
the gruelling off-road race and covered a total of
2,085 kilometres from Ensenada in Baja California to
Cabo San Lucas, Mexico. The ‘stock’ class is for
production-based vehicles with standard chassis,
standard suspension and production-based engines.
The 18 entries, the 2007 race had the most ‘stock’
class vehicles in the history of the Baja 1000 and
included models from seven different manufacturers.
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2007 — a year of opportunities

Over the past twelve months there have been many
opportunities to raise the profile of the Cadillac and
HUMMER brands throughout Europe with activities
such as the Club Cadillac Tour to the HUMMER
Happening.

The Club Cadillac Tour through Europe was an
opportunity to showcase the new Escalade and the
revamped SRX to a new and wider audience at
prestigious venues and festivals in Austria, Belgium,
Germany, Italy, Luxembourg and Switzerland.
Events visited by the Club Cadillac Tour included the
Allianz Suisse Open tennis tournament in Gstaad,
the elegant Milano Marittima and the Summer
Festival in Brussels. The Cadillac Escalades had
been specially equipped with advanced DJ
equipment powered by Bose and Pioneer with a full
turntable that folds out when the rear hatch is
opened.

The HUMMER Happening event featured a
HUMMER mobile test track to demonstrate the
outstanding 4x4 capability of the H3 in a city centre
or at a HUMMER dealer. | also gave prospective
customers the opportunity to experience it for
themselves. The HUMMER Happening events took
place across 10 European countries and visited a
total of 75 HUMMER dealers. During this period
more than 15,000 people either drove or saw the H3
in action.

HUMMER was also involved in an equally stylish
event later in the year when it combined with Calvin
Klein to help launch the new Calvin Klein Underwear
steel collection on a Europe-wide promotion.

Cadillac, Corvette & HUMMER Europe

HUMMER took the media spotlight in a novel way in
the UK with the launch of the right hand drive H3
which was presented as a HUMMER in a box. The
story and picture was used extensively throughout
the UK, Europe, South Africa and the United States.

In Belgium the Cadillac range was present at the
Wijnbeurs (Wine Fair) while the Escalade was the
focal point of the Haute Couture fashion show of
designer Stephan Badal and the Millionaires Fair in
Kortrijk. The HUMMER H3 stole the show at the
most exclusive party of the year, the ‘Nacht van
Exclusief’ in Knokke and the Corvette Z06 was seen
by more than 50,000 spectators at the Spa
Francorchamps 24 Hours race.

It was also very busy for the Cadillac, Corvette and
HUMMER brands in Italy culminating with the recent
Bologna Motor Show. The Club Cadillac Tour, the
special events for the STS-V and XLR-V in Milan and
Rome and the HUMMER Happenings throughout the
country attracted large numbers of people.
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